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Rebecca Handelsman

Rebecca is a branding, marketing, and PR practitioner who heads up the communications team
at the San Diego Natural History Museum (The Nat).

In addition to overseeing all aspects of marketing at the Museum—branding, advertising, PR,
social media, and digital marketing—building alliances and developing strategic partnerships
are a strength. Recent initiatives include a Park-wide program called Balboa Park After Dark and
a partnership with Subaru of America.

With a strong belief in doing what you love, Rebecca has held positions in the arts and culture
sector, having managed the communications efforts of the Museum of Contemporary Art San
Diego, as well as the corporate sector, serving as marketing director of Westfield Horton Plaza.
A self-proclaimed magazine junkie, Rebecca cut her teeth in PR agencies, representing lifestyle
brands like Harley-Davidson, OshKosh B’Gosh, WD-40, and McDonald’s, and working with the
journalists she so admired.

Rebecca has held leadership roles on various boards; she is currently president of the San Diego
Museum Council.

Jaclyn Huling

Jaclyn is the Director of Digital Marketing at Motionstrand, a full-service digital agency located
in North County, San Diego. Jaclyn leads the marketing department at Motionstrand and
oversees all marketing efforts. She has an extensive background in both SEM (Search Engine
Marketing) and social media. Jaclyn’s keen eye for detail stems from her background in visual
media. She graduated from California State University San Marcos with a Bachelor’s in Visual
Arts. Jaclyn showcases her creativity and artistic ability through innovative concepts. Her
expertise spans across all digital media, and she has worked extensively in the healthcare,
automotive, hospitality, and tourism industries. Jaclyn serves as the account manager for
Motionstrand’s largest marketing accounts and plays a key role in strategy development for
enterprise-level clients.



